
 
 

What this research is about 

Gambling is legal in many countries and is also often 
considered socially acceptable. Many young people 
who are under the legal age to gamble may be 
exposed to gambling and may even gamble 
themselves. For example, they may buy lottery tickets 
even if there are age restrictions. Since gambling can 
be especially harmful for youths, it is important to 
prevent underage gambling.  

One way to reduce youth gambling is for lottery ticket 
retailers to refuse to sell tickets to minors. In Austria, 
there is no unified legal provision in place regarding 
the minimum age for the sale of lottery products. 
However, Austrian Lotteries prohibits the sale of their 
lottery products to people under 16 years old. 
Austrian Lotteries is a major gambling company 
regulated by the Austrian Gaming Act. Retailers of 
Austrian Lotteries tickets must check the ID of anyone 
who looks younger than 23 years old. They must also 
complete in-person and online responsible gambling 
training each year. If retailers do not follow the age 
minimum, then they may lose the ability to sell 
Austrian Lotteries products.  

Research into underage drinking shows that 
responsible service training for retailers reduces the 
sale of alcohol to minors. The researchers of the 
current study wanted to see if this would also be true 
for the sale of lottery tickets to minors. This study 
looks at what factors affect whether retailers sell 
Austrian Lotteries tickets to those under the age of 16. 

What the researchers did 

The researchers used data from three different 
sources. The first was a survey taken by retailers who 
received responsible gambling training from Austrian 

Lotteries. About 5000 retailers completed the survey. 
The survey tested their knowledge on gambling 
addiction issues. It also asked them how they identify 
and handle customers with problem gambling. 

The second source of data came from a third-party 
agency that carried out test purchases of lottery 
tickets. The test purchasers were children aged 10–15 
years old who attempted to buy lottery tickets from 
retailers. The children’s parents gave consent for 
them to participate in the study. The agency recorded 
whether the retailer sold lottery tickets to the 
children. They also recorded whether the retailer 

What you need to know 

Some youths may buy lottery tickets themselves, 
even if they do not meet the minimum legal age. 
In Austria, Austrian Lotteries prohibits the sale of 
their lottery products to people under 16 years 
old. This study aimed to see what factors influence 
retailers to sell or not to sell tickets to minors. It 
also tested to see if responsible gambling training 
affects whether retailers sell tickets to minors.  

In 13% of 1421 test purchase cases, retailers sold 
lottery tickets to minors. Retailers who asked the 
minors their age, or asked to see their ID, were 
less likely to sell tickets to them. In general, 
retailers were more likely to sell tickets to minors 
who were closer to 16 years old. Finally, the 
researchers found that retailers who had more 
responsible gambling training were less likely to 
sell to minors. Therefore, mandatory responsible 
gambling training for retailers could help to reduce 
the risk of underage gambling. 
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asked the purchaser their age, and/or checked their 
ID. The agency collected data on 1421 test purchases. 

The third source of data was another survey 
completed by 4516 lottery ticket retailers. They 
answered questions about their opinion on 
responsible gambling issues. For example, how 
important they think it is to protect youth from 
underage gambling.  

The researchers used data from 1036 retailers who 
participated in all three rounds. They tested whether 
the retailers’ training experiences affected whether 
they would sell lottery tickets to the test purchasers. 
They also checked if the retailers’ opinions on 
gambling issues affected whether they would sell 
them lottery tickets. 

What the researchers found 

Most retailers were satisfied with the training they 
received. Most of them also felt that they were 
knowledgeable about gambling addiction and how to 
protect young people from gambling. About 83% felt 
it was important to comply with the gambling 
regulations to protect young people. Additionally, 
90% of retailers said that they find it easy to prevent 
lottery sales to underage individuals.  

In 13% of the test purchase attempts, the retailers 
sold lottery tickets to the test purchasers. The test 
purchasers ages ranged from 10–15 years old. 
Retailers who asked them their age or checked their 
ID card were less likely to sell them lottery tickets. 
Retailers were more likely to sell lottery tickets to 
them if they were older (i.e., closer to 16). They were 
also three times more likely to sell lottery tickets to 
girls than to boys. Retailers who were above 50 years 
old were more likely to sell tickets to minors. 

Lastly, the researchers looked at how retailers’ 
training affected whether they would sell tickets to 
minors. They found that retailers who completed 
more training courses were less likely to sell lottery 
tickets to minors. Retailers who had positive attitudes 
towards test purchases were also less likely to sell 
tickets to minors. 

 

How you can use this research 

This research shows that lottery ticket retailers who 
receive more responsible gambling training are less 
likely to sell lottery tickets to minors. Mandatory 
training for all lottery retailers could help to reduce 
young and vulnerable people’s access to gambling.    
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About Gambling Research Exchange (GREO) 

Gambling Research Exchange (GREO) has partnered 
with the Knowledge Mobilization Unit at York 
University to produce Research Snapshots. GREO is an 
independent knowledge translation and exchange 
organization that aims to eliminate harm from 
gambling. Our goal is to support evidence-informed 
decision making in safer gambling policies, standards, 
and practices. The work we do is intended for 
researchers, policy makers, gambling regulators and 
operators, and treatment and prevention service 
providers.  

Learn more about GREO by visiting greo.ca or emailing 
info@greo.ca.  
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